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bstract:

Corporate Social Responsibility is a concept that asserts that a private company or public
organization has a responsibility to the society for which they belong. It reduces both costs and
hazards, enhancing the company's brand value and reputation. As Howard Bowen said "CSR refers
to the obligations of company to pursue those policies, make those decisions, or follow those lines of
relations that are desirable in terms of our society's objectives and values." CSR initiatives must be
coordinated with effective strategic policies in order to attain the aim of long-term environmental,
social, and economic progress. This article attempts to describe numerous CSR activities undertaken

by various organizations in India.
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INTRODUCTION:

The standard of CSR has altered in the previous more than two decades as a result of triangle ties between
companies, the state, and society itself. Companies cannot remain disconnected from the concerns of the
public in the current environment. Companies are discovering that their company operations might have to
diverge from the traditional approach of focusing simply on earnings to include public goodwill. Private
companies are expanding across borders as a result of the liberalization phase. The state must be able to
protect the interests of the people, which may eventually lead to the promotion of CSR activities that are in
line with their desires.

This also implies that company must develop a foothold among community members by addressing people's
socioeconomic issues. In terms of economic transactions, even the mass prefers to associate with private
company that invests in societal welfare. Each private entities are beginners to capture social capital by
expanding their Social Responsibility efforts globally. The article starts with a discussion of the notion of
corporate responsibility, which is followed by a discussion of the logic and corporate status of CSR in India.
It will then goes over the expansion and challenges faced by India.
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Corporate Social Responsibility — A concept

CSR is complete collection of policies, procedures & programs that are integrated into the organization's
commercial operations, supply chains, and decision-making processes. It covers many societal concerns such
as legal, ethical, and commercial issues relating to company operations, and it achieves balance between
societal expectations and profit motives of company. The primary goal of effective CSR is to create company
success while honoring ethical ideals and respecting the natural environment. As a result, it includes
company ethical Practices, corporate citizenship, corporate Accountability & Policies, sustainability, and

corporate responsibility.

LITERATURE REVIEW:

Madras Rajan (2023): Corporate Social Responsibility: Reading & Cases in a Global Context, analysed
increasingly strict ethical, environmental, legal, commercial, and public standards set by broader society must
be met by modern company. Corporate Social Responsibility (CSR), one of the most active fields of study and
research in the realm of companyss and management, has consequently become a crucial factor for managers at

all levels.

Vethirajan.C, Ramu.C (2019), in his article on “Consumers’ Knowledge On Corporate Social Responsibility
of Select FMCG Companies in Chennai District” the paper suggested that the customers must have enough
knowledge on legal, ethical as well as economical responsibility in Corporate social responsibility practices of
selected companies and that not consistent as because of various difference in the information across the
categories by social, by economic and by demographic features. This can also be affected the preferring the
particular companies for the personal care products. The consumers' knowledge of CSR practices of selected

companies tends that they give more preference because of foe the same.

Priya & Ajay (2010): Comparative Study on CSR Practice of Selected Sectors, a study paradigm that
identifies the moderating roles of individualism, job satisfaction, and corporate social performances in the
relationship between these beliefs and the behavioral results of employees that interact with customers.
Employees from two significant companies in the Netherlands and India who interact with customers provide
the data. The findings point to a complicated interaction between CSP views and the two aspects of work
satisfaction, and they also show that the national context is likely to mitigate the contingent effects of CSP

perceptions on the behavioral outcomes of employees who interact with customers.
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RESEARCH METHODOLOGY:

Title of the Study:

“A Review of Corporate Social Responsibility in India”

Objectives of the study:

To know private company or a public organization has a responsibility over Corporate Social Responsibilities.
Scope of the Study:

Only concise study is being taken for the research study, Other Researcher may use detailed study. Only India
is covered under this title, Researcher may use more country for this.

Significance of the Study:

To give more information to organization

It signifies the overall development of the company by using Corporate Social Responsibilities.

MATERIALS:

Rationale for CSR Performance

CSR is a complete collection of policies, procedures, and programs that are integratedinto the organization's
commercial operations, supply chains, and decision-making processes. It covers many societal concerns such as
legal, ethical, and commercial issuesrelated to company operations, and it achieves a balance between societal
expectations and profit motives of company. The primary goal of effectiveness CSR is to create company
successful while honoring ethical ideals and respecting the natural environment. As a result, it includes
company ethics, corporate responsibilities, corporate accountability, sustainability, and social corporate
responsibility.

As a result, the active participation of existing company may protect society's interests from internal economic

invasion as well exterior intrusion. The extent to which local people participate in welfare programs

established by private comapany’s may result in a balance between profit goals and social wellbeing. The

general justification for CSR is founded on a shared idea that asserts that an organization's social

responsibility stems from the reality that a company obtains various benefits from people of society, which

necessitates that the corporation also provide returns to society.

A company cannot succeed in a failing society. Customers today are unlikely to be shaking solely by product

satisfaction, but also by socially responsible behavior on the part of commercial company. As According to

them, the company's ethical standard in accordancewith public welfare maintains an essential place in the

company's growth. As a result, CSR plays a crucial role in justifying its company motives in addition to

contributing to societal welfare. It also appreciates employees to be customer-oriented.
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Growth of Corporate Social Responsibility in India

CSR has a wide history in India. It was also known as "Daan” in ancient times, which means "charity."
During the Gupta, philanthropy was at its peak, with the emperor donating a large portion of his money for
the importance of the ordinary people.Thinkers from India, such as Kautilya, and pre-Christian era thinkers
from the West preached and encouraged ethical ideals in companies. Even during the Mughal dynasty, the
concept of generosity was popularized during Akbar's reign. This scenario was repeated throughout the
British period as well.

During the pre-industrialization period, which basically until 1850, affluent merchants shared portion of
their finance with the general public by establishing temples for religious purposes. However, in the
beginning of the nineteenth century, this concept of philanthropy was altered, and industrialists were urged
to empower communities through various capacity-building programs. Donation and other social issues
were important to nineteenth-century industrial households. Prominent Indian companies families such as
Tata, Birla, Godrej transformed the way philanthropy was perceived. Inspired by Gandhijee's beliefs on

trusteeship, these entrepreneurs focused their efforts on increasing the country's knowledge capital.

His perspective on capital ownership was one of trusteeship, prompted by the conviction that society was
ultimately giving an opportunity for managing resources, which should truly be viewed as a type of faith on
behalf of society as general. As a output, the majority of their profits were invested in developing local
human resources and encouraging their clientele to improve their social standing. Our country's
independence increased its scope, allowing even public-sector organizations to participate in corporate
social responsibilities. The government was viewed as the primary driver of progress. CSR terminology first
appeared in India in the lastly 1970s. In 1965, Indian academics, legislators, and company people convened

a national workshop on CSR.

Furthermore, the introduction in India of liberalisation policy resulted in a relaxation of the Factory Act and

licensing policy, which appreciates both private and public sector organizations to engage in large-scale CSR

operations. The economy's increased growth velocity enabled Indian company grows quickly, making them

more interests as well willing and able to contribute to social causes.

Challenges of Corporate Social Responsibilities in India

Other than numerous advantages, CSR in India has encountered a number of hurdles. CSR is about more than

just reducing the negative implications of a company's actions; it has also about how a company may

meaningfully participate in the society. It has regarded as a weapon for social actions in India. While some

academics say that the government eliminates theirfunction as a regulating authority over strong commercial

industries. It is often stated that CSR initiatives cause divergence from essential company’s roles.

The major issue is to leverage the company's resources and competencies to solve social concerns and

68



Darshan - The International Journal of Commerce and Management ISSN: 2583-1682 (online) Volume - 3, Issue - Il, December -2023
Bi-Annual double-blind peer-reviewed International Journal
Paper Submission Date: 27" Oct 2023 Paper Sent Back For Revision: 01" Nov 2023 Paper Acceptance Date: 06" Nov 2023

environmental too while continuing to function successfully in the non modern economic cores. As a output,
CSR activities have been evaluated from a variety of perspectives. One segment of society contradicts CSR
efforts, while another supports their expansion. The largest issue with CSR in India is a lack of money
allocation, followed by absent of public awareness of its genuine term. Smaller company is less interested in
CSR efforts and so fails to promote them. Hence, some of the important faces are as follows:-

Absence of Inclination of Community towards Corporate Social Responsibilities Activities:

The general lack of interest of the population toward company CSR programs also contributes to their slow
growth. People are keeping outside the scope of CSR due to absent of public knowledge. From Very short
effort is being made to propagate CSR in demographically areas and instill trust in the people. The lack of
contact between the organization and the Roots people has resulted in its demise. People on the ground are
still uninformed of the impending benefits of CSR programs, which prevent them from participating in the
design or implementing stages.

Lack of Skill in implications of CSR:

The efficient administration of CSR is required for its successful implementation. Unfortunately, absenteeism
of skill among organizational workers leads to inadequate CSR management. This approach also results in
unequal access to CSR rewards for communities. The absenteeism of technical and management skills among
diverse corporate sector employees output to erroneous community expansion of CSR projects.

Less Transparency and Accountability:

The absenteeism of openness among CSR project managers results in uneven distribution of CSR importance
among the population. This apparent lack of openness harms the process of creating trust between companies
and local level communities, which is critical to the success of any CSR program. They do not making
sufficient attempts to share information about their programs, audit issues, effect assessment, and budget
utilization.

There is lack of consensus Agencies in CSR Projects:

Furthermore, it fosters unhealthy competition among local organizations and hinders their ability to conduct
impact assessments of their projects on a regular basis. This lack of agreement frequently leads to company
duplicating actions in area where they intervene.

Non-Consultation Process:

The most significant issues of CSR is the scarcity of consultation processes. Organizations have very little
involvement with grass-roots level agencies when undertaking CSR projects. It is more top-down in nature,
with the upper authorities having more vertical functions. It does not penetrate in the development discourse
on vertical lines. As a result, CSR has been hampered by a severe lack of broad consultation among workers
and subject.

Lack of Dissemination of Progress of Corporate Social Responsibilities:

There has been relatively little dissemination of information about the progress of CSR. Even if numerous
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works are still ongoing, the impact on society is still unknown. The presentation of CSR progress takes place
within the confines of the relevant organization. The existing community is utterly unaware of its potential
benefits and future growth.

Absence of Regulatory outlines of Corporate Social Responsibilities:

Until the Company's Bill' 2012 was approved in 2013, CSR practices in India remained uncontrolled. In India,
there were no regulatory norms for controlling the CSR system. In India, there is still a absence of a regulatory
structure to control the expansion of CSR projects. Despite the fact that the Company Act stipulates certain
financial limits for CSR expenses, the absence of a CSR controlling body leads to non regulated allocation of
CSR initiatives by various corporations.

Outdated Perception about Corporate Social Responsibilities:

Non Government Organization and government agencies typically have a restricted perspective on corporate
CSR initiatives, often describing CSR projects as significant driven. As a result, corporations are unsure
whether they should add in such activities at all in the medium term and long term. However, Corporate Social
Responsibility (CSR) was portrayed as "philanthropy” at the border between "society” and "companies."
Philanthropy has grown in more of a "company’s strategy" with continuous up-down in the corporate and
societal settings, as well as a better understanding among stakeholders.

Unilateral Decision-making:

The implementation of CSR in India has been haphazard. All important CSR decisions are made within the
restricted boundaries of each company’s financial incumbents, with no involvement of project community-
based stakeholders. As a output, the expected results of CSR are measured in terms of profit and loss rather
than community effect. Furthermore, this technique results in CSR growth that is one-dimensional. It
continues to challenge of a similar sort on a daily basis, overlapping current community effect. This decision-

making cycle results in a skewed perception of CSR in the community.

DISCUSSION & ANALYSIS:

Constitutional Status of CSR in India

The Company Act 2013 is a watershed moment in the evolution of Social Responsibilities. It allows the
corporate sector to socialize its company’s processes. The companies 2013 Act had various requirements
that will affect the way Indian corporations do all the things one of which is expenditure on CSR activities.
Thus, CSR, which had previously been mostly voluntary contributions by corporations, is now enshrined in
legislation.

According to Section of this Act, any company with a net value of Rs.50 million or more, a turnover of Rs.100
million or more, or a net profit of Rs.50 million or more during any fiscalyear is required to establish one full-

fledged CSR board. Even in context of board composition, the CSR rules of the company act 2013 Act
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necessitate at least of three directors for the formation of the CSR committee.

As per schedule 6 of the Act Environment sustainable development, empowering women at all and
encouraging gender equality, education, the eradication of hunger and poverty, social enterprise projects,
improving maternal and child health, decreasing child mortality, improving health, teaching vocational skills,
contributing to federal and state government funding for social and economic and so on are examples of

intervention activities under CSR projects.

LIMITATIONS OF THE STUDY:':

Only corporate social responsibly is being covered.
Researcher has her own limitations.

Only theoretical aspects are covered by researcher.

CONCLUSION /SUMMARY:

CSR has proved to be a significant model in the realm of peaceful coexistence of companies and society. On
the other hand, industries have gained support from through their developmental interventions, while on the
other side; ordinary public have actively supporting this company by visualizing their transcendental nature.
The organization's image has been enhanced. The additional law provision has made CSR mandatory for all
company and regulated its extension in order to achieve the final goal. The case for demonstrating corporate
responsibility is becoming more compelling as expectations among important opinion formers, customers, and

the general public rise. Asa result, the notion that CSR is merely a show is a fallacy in and of itself.
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